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Consumer Confidence Expectations
January 2005 thl‘u MarCh 2018(Suurce Conference Board )

=Employment - jobs plentiful

==Fxpected income - increase

Copyright © 2015 Gerdau Long Steel North America. Allrights reserved. No reproduction, full or partial, without written permission from GLN Marketing Management

09

10

11 12 13 14 15 16 17 18

Fig. 2



